
Source: https://www.industrydocuments.ucsf.edu/docs/ysbh0005 






to 

o 

H* 

ro 

ko 

U) 


mmxnz 




t 


w e appreciate your request to learn more from Philip 
Morris a tout "Where we stand" on various smoking issues. 
In fact; just by responding to our offer for this bwklet^psw^- 
Cpiilypyou have confirmed what people have told us time 
and again - that lacLs.maiter 
S do 

Tobacco companies such as Philip Morris have always had 
their critics. In recent years, however, attacks on smokers 
and tobacco companies have become so commonplace it's 
hard to imagine what it was like before the smoking bans, 
cigarette taxes and other unreasonable marketing and 
advertising restrictions that are so prevalent today were 
implemented. 

The result? Almost ‘if) million Americans who chcxxse to 
smoke have seen their rights challenged as never Itelore 

At Philip Morris, we Ixilicve that issues related to smoking 
are important to everyone - smokers and non-smokers 
alike. That's why the positions we advocate on these issues 
are based on tact, with some common sense thrown in lor 


SMOKING ISSUES 

A dialogue on personal choices^ 
tolerance and compromise 


good measure. 


and loH-fo 


We invite you to read the following information to learn - 
issue by issue, word by word - where we stand and the facts 
that stand behind our positions. 

’llien make up your own mind 



^ 133^3 uJd iryji 

i 

i^gU 1t» <U>n-ktt^- IV-'PMip Morns 

CorppT-oete. CW^atns & -f- _ 1 -'SOQ- 343-Oil?. 
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PHIUP MORRIS UAA. 


We want you to know 
where we stand. 


Our position, word by word. 


Choice 



To smoke or not to smoke. In this country, almost 
50 million people choose to smoke. 

A great many others choose not to. 

At Philip Morris, we believe people should be able to 
make the choice they feel is right for them. 

Of course, as a tobacco company, we support those 
who choose to smoke. 

But we aiso respect the decisions of those who 
choose Bd to smoke. 

The important thing is that no matter what people 
deride, they have a right to their individual: choice. 

(For more information about(tHisiubjea, please tum 
(page.) 



We want you to know where we stand. 
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Freedom to Choose 


Most Americans support the right of individuals to 
choos eyvcn when they dis a gio. with the specific c hoices 
other people make. The freedom to choose is fundamental 
to being an American. 

A minority of Americans, including some govern- . 
ment officials,jdon't think adults should have* bright to ‘ 
choose for themselves whether or not to smoke. At Philip 
Morris, we stand with the majority who believe in the free¬ 
dom taxheese. 

We believe u full^nformed adults should be able to 
make their own decision about smokiog jqst as responsibly 
as they would any other SeqMoryThereVa wealth of infor¬ 
mation available to consumers! Individuals should learn the 
facto, weigh the information and make up their minds for 
themselves - just as they do for every other decision they 
make about their personal lives and lifestyles. 

There is e v efra role for government in the decision¬ 
making process. That is to provide responsible informa- 
liohyte-adtTto tho mn^ other sources of information about 
smoking,“i»^ich adults decide whether or not to smoke. 

That's the American way. And the majority of 
Americans don't want to change it. 




smmm 
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PHILIP tfORRlS VJsA, 


We want you toknow 
where we stand. 


Our position, word by word. 


Minors 


No one should 
be allowed to sell 
cigarettes to minors 
Minors should not 
smoke. Period. 

That is our position. 

That's why Philip Morris developed a 
comprehensive national program to prevent sales 
of cigarettes to minors. 

The program, called 'It's The Law,” reiterates to retailers 
and to their employees that it is illegal to sell cigarettes 
to minors. 

We all have a role to play in this effort: Educators. 
Lawmakers. Parents, Communities. And, of course, the 
tobacco industry. 

At Philip Morris, we will continue to work with our retail¬ 
ers on this important issue. 

(For more information about this subject, please turn t h i s p age.) 





'the- 



PHILIP MORJMs 


We want you to know where we stand. 


i Facts Matter! Philip Morris kas ialccn le S aI aCTjon n 
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It's the Law! 


We don't want minors 
to smoke. Period. 

dHdttte 5 hotfix h$_ 

There are many activities that societ^hw reserved for adults, 
and Philip Morris believes that smoking is one of them. We do no"t“ 
market our products to minors because we don't want minors to 


smoke. Period. 


-CUT 


But dorCt judge us by our words, judge us by our actions. 

Contrary to what you may hear fromJcritics, our marketing, 
promotion and sampling efforts are designed to maintain the 
loyalty of adult smokers of our brands, as well as to encourage adult 
smokers of competitive brands to switch. 

As far back as 1%4^/e announced that we would not adver¬ 
tise cigarettes in youth publications or even in college newspapers, 
even though most college students are 18 years of age or older. 

All models appearing in our advertising must be- and myst 
look - at least 25 years of age. We insist on signed certification^! hat 
an individual is both 21 years of age or older and a smoker in order 
to be eligible to receive promotional materials from us. 

But we recognize that if we are to be true to our word, that 
we don't want minors tcu saaoke-we must address the issue of access 
to the product by minoraio mnkm cure rhirn Ingul piuduLtisnetsold - 
ittrgaliy. So, we have strongly supported legislative initiatives in all 
50 states that establish minimum age requirements for the sale ofjcig- 


Because Philip Morris does not sell cigarettes to the public, 
we must rely upon those who do - retailers and vending machine 
operators - to obey local laws and restrict sales of tobacco products 
to minors. 

To further demonstrate our commitment to prevent cigarette 
sales to minors, we created the "It's the Law" progran yo encourag e j ejqcourfl 

enforcement of-th^mrdmum age requirements that we've worked 
so hard to putem fltGocJel ts^ "It's the Law" provides retailers, free of 
charge, the following tools they need toienforce these lawss ucee s*- 

105 n'lUC-i't \ 

• Information outlining each state's age and licensing 
requirements, where applicable, for the sale of cigarettes, including 
penalties for sales to minors. 

•Educational materials instructing retail employees how to 
verily purchase^ffages and enforce minimum age laws, 

•A selection of the familiar "It's the Law" decals for posting 
on windows, displays and cash registers. The use of these signakt - to (let ^ ^ 

the public that retailers and the tobacco industry are working N 
together to cnaum that minQFg - will not . bg permitte d to . purchaee c i g ■ 

-amtesr yv\mcrCi -fre-nn oixfsuflir^ 

Philip Morris believes that the decision to smoke can be made only 
by adults. We are doing everything we can to prevent tvsnprs from 
having access to. cigar ettes, and we encourage all groups concerned 
with the issue ofVouth and smoking to do their part. 


0 ^ 
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Our position, word by word. 


Smokers 


Today, the nearly f- -- - 

50 million Americans -r C 

who choose to smoke --'~ J ? 

find themselves under ^ ■ \*l j ) 

personal attack, <J k./ | 

At Philip Morris, we —--v 

believe that smokers, like ^ 

everyone else in this country, 
have the right to make a V /? 

personal choice. 1. Li 

But we also believe that l=w*- 

there should be guidelines to “™ l — ■ 
accommodate the rights of both smokers and nonsmokers. 

The rights of one group should not supersede the rights 
of the other. 

As it turns out, a majority of Americans share this view. 

According to a recent USA TODAY/CNN poll, nearly 7 out 
of every 10 respondents, both smokers and nonsmokers, believe 
that there should be separate, designated smoking areas instead 
of outright bans. 

That's why we support the creation of smoking and non¬ 
smoking areaswhich take into account the rights and 
preferences of nonsmokers and smokers alike. 

(For more information about this subject, please turn this page.) 


rHJUPMORmsvi.^ 

We want you to know where we stand. 

„ | In the same poll mentioned above, nearly 9 of every 10 respondents 

Manor| sai( j arc opposed to making smoking illegal in the United States. 
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Smokers' Rights 



Despite what anti smoking activists say, the majori¬ 
ty of Americans do not support bans or prohibition, 

Only 12% of Americans say that the government 
should regulate smoking. To put that in perspective, 10% 
say the government should regulate sexual behavior, while 
69% say the government has the right to regulate how fast 
a person drives. 

At Philip Morris, we're with the majority. Our posi¬ 
tion on smokers is: 

•Cigarette smoking should be a matter of adult 
choice, not law; 

•All smokers should be courteous of the rights of 
all non-smokers; 

•Minors should be denied access to tobacco 
products. 

• Accommodation of smokers and non-smokers is 
the best policy. 

Smoking issues are of concern to all Americans, 
non-smokers and smokers alike, because they involve 
respect for the rights of both non-smokers and smokers. 
We believe that in a fre^olerant society both groups can 
be fairly and reasonably^ccommodated. 


vuui_ 
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PHIUrMOfUtibU^A. 


We want youtoknow 
where we stand. 


Our position, word by word. 


Courtesy 



There are ihose who would have you believe ihat courtesy is a 
thing of the past — that smokers and nonsmokers have to be forced, 
through rules and regulations, to behave politely. 

We say they're wrong. 

At Philip Morris, we believe that common courtesy and mutual 
respect are still the best ways for people to resolve their differences. 

By respecting each other's rights and preferences, both groups 
can easily work things out. 

Smokers can ask before they light up. 

And nonsmokers can recognize that smokers have a right to enjoy 
a cigarette — especially in separate, designated smoking areas. 

That's it. 

It shouldn't be a big problem. Not as long as we all recognize that, 
given a chance, people will prove that common courtesy still works. 

(For more information about this subject, please lum-therpagc.) 

'fh:. 


PHtUPMOUtt L AA. 

We want you to know where we stand. 
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Common Courtesy: 
Still in Style. 


Common courtesy is still alive and well in this 
country. Phrases like "Please," "Excuse me" and "Would 
you mind..." are just as effective today as they ever were at 
helping adults resolve their differences. 

At Philip Morris we firmly believ^common cour¬ 
tesy is still the best way to resolve differences between 
smokers and non-smokers. By respecting one another's 
rights and preferences, individuals can work these things 
out without the need for government-imposed rules and 
regulations. 

Think about it for a minute. Smokers no more 
want to bother anyone than most non-smokers want to 
deny smokers the pleasure of a cigarette. How many 
smokers address the issue of smoking with a "Do you 
mind if...?" And if a smoker isn't aware his or her cigarette 
may be bothering someone, we'll bet the response to a 
polite "Would you mind..." will be an equally polite, "Not 
at all." 

And when separate, designated smoking and non¬ 
smoking areas have been created, everyone is even more 
at ease. It may surprise you to leam that smokers favor 
designated smoking areas even more strongly than do 
most non-smokers. 

A little courtesy goes a long way. 


Tosmwz 
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PHUIPMOR1USUSA, 


We want you to know 
where we stand. 


Our position, word by word. 

Accommodation 



Accommodation is the reasonable way for smokers and non- 
smokers to work out their differences. 

That is our position at Philip Morris. And it rums out that 
most Americans share this view. 

In a recent USA TODAY/CNN poll among both smokers and 
nonsmokers, nearly 7 out of 10 respondents said they think that 
rather than banning smoking in public places, smokers should be 
allowed to smoke in separate, designated areas. 

Philip Morris has a program that helps owners of businesses, 
such as restaurants, bars and hotels, to accommodate the choices 
of both their smoking and nonsmoking customers by setting up 
designated smoking and nonsmoking areas. 

The program works because it respects the rights and wishes 
of both groups. So both get what they want. 

That's accommodation. 

You could also call it a win-win situation. 

(For more information about this subject, please turn 

Obi* page.) 

'Hva. - 
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We want you to know where we stand. | 
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Businesses where smoking has been banned have reported in some cases, up 
to a 30% loss in sales. Some restaurants have even been forced to dose down. 
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Accommodation: 

A win-win situation. 

At Philip Morris, we believe that the majority of Americans are 
inherently fair - that they're more than willing to accommodate the 
preferences of others whose views on smoking differ from their own, 

Wliile we acknowledge that smoking may be annoying to 
some people, we, like an overwhelming majority of Americans, favor 
accommodation. 

A recent USA Today/CNN survey shows that more than six in 
ten Americans favor setting aside areas where people can smoke in 
public places such as hotels and restuarants. It is important to note chat 
these statistics have not changed significantly over the past 10 years. In 
fact, 78% of Americans favor designated smoking areas or unrestricted 
areas in hotels and motels, 67% for the workplace and 61% foj restau- 
rants. ~ 

Yet a small, but vocal, minority continues to advocate the view 
that the only way to accommodate non-smokers is to enact laws ban¬ 
ning smoking altogether. 

Accommodation, 
it’s more than an attitude. 

To prove that accommodation can work for everyone, Philip 
Morris Incorporated developed The Accommodation Program. It helps 
hotels, restaurants, bowling centersc’ftS&yirS other businesses ensure 
that the rights and wishes of non-sm&kers and smokers alike are 
respected. More than 12,000 businesses and 35 hospitality organiza¬ 
tions across the United States participate in and support the program. 

The Accommodation Program provides welcome signs, 
employee training/materials, technical bulletins on ventilation, and a 
comprehensive "Source Book" with details on how to create separate 
areas to effectively accommodate both non-smokers and smokers. 

Accommodation satisfies the preferences and respects the 
rights of non-smokers, smokers andihPbusiness owners who could 
end up with substantial losses when bans are imposed. 


The high cost of smoking bans. 

The high cost of smoking bans is not theoretical, Hundreds of 
business owners around the country have already been adversely 
affected. 

A recently-imposed ban in Los Angeles is costing restaurant 
owners an average of $21,000 a month, causing layoffs in one out of six 
establishments. Drink and dessert sales, particularly, have declined 
dramatically. 

A restaurant chain in New Mexico thought a voluntary ban on 
smoking would increase business. Instead, the chain was forced to 
dose four restaurants and layoff 100 employees. When a more accom¬ 
modating program replaced the ban, business rebounded almost 
immediately. 

When the city of Arlington, Texas/imposed a smoking ban, 
restaurants within the city limits lost up to 20% in sales. Restaurants 
temporarily exempted from the ordinance and those just outside the 
city limits reported up to a 40% increase in sales. 

In San Luis Obispo, California, the imposition of a local ban 
cost one bowling center $175^00 in annual sales 

Smoking bans create even more pro blems in loca tions that 
cater to foreign tourists, aad-eoafci iiBpamter'SC’ceess of thecomirig 
Q )> mpii Gaums IriA ' Dahia . Europeans and Asians consider smoking a 
perfectly acceptable social activity, and the news of smoking bans in 
the U.S. may cause our international guests to take their money to a 
more hospitable location. 

The nearly 50 million adult Americans who choose to smoke 
will account for over $69 billon in food service sales in 1994. They 
obviously would prefer not to spend their money in establishments that 
treat them like second-class citizens. In fact, more than 25 percent of a 
typical business’s customers are smokers; it’s simply good business 
sense to accommodate their needs in a way that does not offend non¬ 
smoking customers, ~J~ 

Look for the welcoming signage of the Accommodation 
Program when you go out. And encourage youTfavorite local busi¬ 
nesses to adopt ideas and practices that accommodate everyone. 
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rHlUPitORlUSU-kA. 


We want you to know 
where we stand. 




Our position, word by word. 

^^Secondhand ■ 

Smoke 


The Environmental Protection i 

Agency's report declaring secondhand ____ ‘t*-,'"'* , 
smoke a dSBS-A carcinogen has raised r* 

concerns among many people — 
smokers and nonsmokers alike. 

But serious questions remain 
as to the validity of the report. 

At Philip Morris, we believe 
the EPA disregarded established 
scientific methods to anive at their 
conclusion. And we believe that 
:—• secondhand smoke has not been proven t 
smokers. 

Of course, you might expea a tobacco company to take this 
position. But, in faa, many authoritative sources have questioned 
the conclusion of the EPA report. 

To reach your own conclusion about secondhand smoke, you 
need to know not only what we have to say, but what others have 
said as well. 

To this end, we would like to send you some important 
information which has not been widely repotted by the media. It 
should help you make up your own mind on this complex subjea. 

(For more information about this issue, please turn this page.) 




PHILIP MOKRtt VJLA- 


We want you to know where we stand. ! 

I-J, m-TTTTl Of all 1] U.S. studies ihe EPA used io arrive at its conclusion, not one originally report- j 
l r '* CCT (jd an overall suiisdcaDy significant link between secondhand smoke and lung oncer. 


fomzpoz 


Source: https://www.industrydocuments.ucsf.edu/docs/ysbh0005 




2041244505 


Secondhand Smoke: 
Science and Political Science, 





A 


ai 

r\ 


Smokers should respect the fact that some non-smokers 
simply do not want to be near secondhand smoke. But is sec¬ 
ondhand smcfie actually harmful? 

When the U.S. Environmental Protection Agency (EPA) 
issued a report in 1993 declaring secondhand smoke to a ^roup- 
A carcinogen, smokers and non-smokers alike were, quite 
understandably, concerned -o r e ren -alarmed. 

Smokers and non-smokers should know, however, that 
serious questions have been raised about the validity of that 
report, and not just by Philip Morris and others in the tobacco 
indus try. Wej jelieve secondhand smoke has not been scienticifi- 
callyj proven to cause disease in non-smokers, anutne EPA has 
done the public a disservice with its report. Here's why: 

' It may surprise you to learn that the EPA conducted no 
research of its own. Instead, it selectively reviewed and statisti¬ 
cally analyzed 30 studies done brothers .while ignoring other 
studies that did not support the SW« predetermined conclu¬ 
sion. In fact, of the 30 studies the EPA chose to review, 24 
showed no statistically significant relationship between environ¬ 
mental tobacco smoke and4 unf f cancbr in non-smokers. The 
EPA also failed to take into account other important factors such 
as diet and environmental concerns. 

The EPA dulUjcuiely chose not to include in its report 
one of the largest studies ever conducted on the issue. That 
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study, funded in pan by the National Cancer Institute, reponed 
no overall statistically significant increased risk of lung cancer 


among non-smoking spouses of smokers. In the end, even with' 
carefully selected studies, the EPA had to change the rules and 
disregard established scientific methods to reach its conclusion. 

It also may surprise you to learn that the EPA report did 
not evaluate any studies on workplace smoking or smoking in 
social situations, despite what has been reported, 

Most people learned about the EPA report through the 
media, and had no reason to question the reporting on the sec¬ 
ondhand smoke issue. Some observers, however, looked a little 
more deeply into the issue. 

Forbes MediaCritic reported that "almost without excep¬ 
tion, the coverage has been one-sided, credulous and superficial. 
Even before the EPA released its report, journalists were quick to 
accept the claim that secondhand smoke kills. ...In so doing, not 
only have they exaggerated what is known about the effects of 
(secondhand smoke), but they have missed an important story 

about the corruption of science by the political cnjsacl&against- 

smoking." (We have included reprints of-Ewe^Terarticles that 
report other perspectives on the secondhand smoke issue.) 

We have said there is a role for government in the debate 
over smoking, and that is to provide responsible-information to 
add to information from other sources so adults can make 
informed decisions. The EPA has done the public a disservice by 
producing a report riddied with inconsistencies, inaccuracies 
and bad science. Philip Morris feels so strongly about this that 
we have joined other industry groups in a federal lawsuitideclare 
theEPA’s reporf'null and void. >v __ I *75 

We hope this additional information will help you make 'Jp 
your own mind. 1 
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The Other Side Of The Story , 

About Secondhand Smoke. cv,< ’’ 

Although it has not been widely reported, scientists, journalistsAother 
observers have-have^ra^ed serious questions about the EPA's use of 
science secondhand smoke. We hope the attached 

articles help you understand this issue better — especially how the EPA 
manipulated science to serve a political cause. 
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